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Pasquale Natuzzi, Chairman and CEO, commented: “Third quarter results represent the second consecutive quarter during which we achieved positive 
operating income, despite the unfavorable economic environment. The restructuring and rationalization process continue to benefit our results. During 
this time we set up various initiatives and processes such as product standardization and innovation, improvement of the raw material procurement and 
reduction in lead times”.Mr. Natuzzi concluded, “I am confident that all of these activities will continue to generate positive results.”
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Royce & Associates Inc. 6.9%

QUEROQ CVBA 5.0%

Schroder 4.3%

Brandes Investment Partners LP 3.6%
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